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SuperMom Research & Insights 
With access to Millions of Parents in SEA, Supermom is able to conduct surveys & research with SCALE and SPEED digitally. With our 
AI driven survey & polling app supported by our social commerce ecosystem, we can achieve laser sharp targeting reaching out to the 
exact research audience.

Supermom has been helping brands across South East Asia gain insights into parenting behaviour to develop data-driven business &
marketing strategies.



Demographic of Research Audience

Base: 250 Respondents

46% had one child, 35% had two children, 9% had three children, 3% had four children and 7% 
are currently pregnant.
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Executive Summary
Singapore is not protected from the negative impact of climate change – this is

evident from the rise in annual mean temperature from 1980 to 2021 from

26.9 C to 28.0 C respectively. Other climate-related changes include a rise in

the sea level - between 1.2mm to 1.7mm - each year from 1975 to 2009. In

addition, rainfall has become more intense with average rainfall increasing by

67mm per decade between 1980 to 2019. Protecting ourselves against the

impact of climate change is the need of the hour in Singapore as it is in the rest

of the world.

These seemingly small changes in our weather have large ripple effects on our

way of life. For Singapore, the above-mentioned climate changes cause: the

sea level to rise, add further strain on our existing water resources, produce a

negative impact on Singapore’s biodiversity and greenery, negatively impact

our public health (growing cases of dengue and heat stress), add to the urban

island heat stress factor and increase food insecurity.



Executive Summary
In order to play an effective role in combating global climate change, 
Singapore has stepped up to the challenge by taking the following 
considerable measures: in 2009, Singapore pledged to reduce emissions by 
16 percent from business-as-usual levels by 2020. In 2015, Singapore further 
pledged to reduce Emissions Intensity (EI) – the amount of GHGs emitted 
per dollar GDP – by 36 per cent from 2005 levels by 2030. The Singapore 
Green Plan 2030 includes a strong push to electrify our vehicle population, 
which would help Singapore achieve our vision of 100% cleaner energy 
vehicles by 2040

We conducted a survey amongst our database of young families, to find out

more about what families in Singapore think and know about the use of

electric vehicles in Singapore.



On a positive note an over-whelming majority think it is important 
to own an electric vehicle

- Most respondents (89%) think it is important 
to own an electric vehicle. 

- A survey conducted by Rakuten Insight in 
2019 stated that about 86 percent of 
Singaporean respondents stated that they 
preferred an electric car over a conventional 
one because it is environmentally friendly. 
Other reasons for preferring an electric 
vehicle were: it is more affordable to power in 
the long run (56%), the government provides 
subsidies and incentives for electric cars 
(27%), electric cars are easier and more 
comfortable to drive (25%) and they want to 
keep up-to-date with automobile trends
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Important to own an electric vehicle

Base: 250 Respondents



However, currently an over-whelming majority do not own an 
electric vehicle

- Most respondents (89.2%) felt that they 
should own an electric car only 6% actually 
did. Only 1.3% of the registered cars, taxis, and 
buses in Singapore are electric vehicles.

- This means that consumer interests are high 
but the action taken to purchase an electric 
vehicle is slow. Some of the main reasons for 
this are: the availability of a limited number of 
electric vehicle models in Singapore, electric 
vehicle prices being quite high (starting at 
$100,000) and there being few charging 
stations across Singapore. Singaporeans may 
also be hesitant to adopt a new driving 
technology.

Yes
6%

No
94%

Currently own an electric vehicle

Base: 250 Respondents



Seven in ten respondents are aware that Singapore has a plan to go 
fully electric vehicles by 2030

─ To address the global climate change the 
Singapore Government unveiled a Green Plan 
which ambitiously aims to cut peak land transport 
emissions by 80%, by or around mid-century. The 
Singapore Green Plan 2030 includes a strong push 
to electrify the vehicle population, which will 
allow Singapore to achieve the vision of 100% 
cleaner energy vehicles by 2040.

─ Approaching three out of four (72%) respondents 
are aware of Singapore’s Green Plan to go fully 
electric cars by 2030. 

─ This result points to the fact that more can be 
done by the Singapore Government to promote 
the Green Plan through educating and engaging 
Singaporeans

Yes
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Awareness of Singapore’s Green Plan to go fully electric cars by 
2030

Base: 250 Respondents



Only one in four are confident with the knowledge they currently 
have to own an electric vehicle

- Only 25% of respondents are 
confident about having sufficient 
knowledge to own an electronic 
vehicle.

- This result shows that there is an 
opportunity for electric vehicle 
companies and stakeholders in the 
Singapore Green Plan to invest in 
education and engagement to equip 
consumers with more knowledge of 
what it means to own an electric 
vehicle.

Yes
25%
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Confidence with the knowledge you currently  have to own an 
electric vehicle

Base: 250 Respondents



Five out of six would like to experience driving in a family electric 
vehicle

It would be advisable for anyone thinking about 
buying an electronic vehicle to try a test run. 
Purchasing an electric car costs above $100,000, 
therefore despite all the research done it is important 
to carry out a test run. Test runs also allow you to see 
the differences between a regular and electronic 
vehicle from the quieter drive, to having sophisticated 
screens and buttons, roomy interiors, and a keyless 
car. It is also important to consider if it will meet your 
family and shopping needs and whether you can 
remember where the charging ports are.
- Understandably, five out of six respondents (86.4%) 

would like to experience driving in a family electric 
vehicle.
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Like to experience driving in a family electric vehicle

Base: 250 Respondents



Respondents wanted information about charging points (90%), 
maintenance (82%) and price (77%) of the electric vehicles
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Information you wish you had more of % • The top mention in terms of information 
respondents wished they had about electric vehicles 
was regarding charging points (availability) (90%). 
Most consumers are concerned about the 
availability of charging points and not having 
enough power in the cars.

• More than 8 out of 10 participants (82%) stated 
maintenance of electric vehicles. Consumers are 
interested in finding out about maintenance costs 
for an electric vehicle vs. a petrol-based car.

• Just over three in four respondents (77%) 
mentioned information the price of electric 
vehicles. Consumers would like to compare the 
price of an electric vehicle to a petrol car.

• Other mentions were information related to safety
(61%), insurance (59%), comfort (40%), and size 
(27%) of electric vehicles.

Base: 250 Respondents



Tesla emerged as the brand leader for electric vehicles with two in 
three respondents mentioning it.
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Electric vehicle brands which come to mind (%) • Almost two in three respondents (63%) mentioned 
Tesla as the main brand which comes to mind for 
electric vehicles. Tesla is the number one brand for 
electric vehicles globally. 

• Trailing in second place, one in five participants 
mentioned Toyota (22%). Currently, Toyota holds 
the top market share position in the electric 
vehicles market in Singapore. 

• Hyundai and Honda came in at a close third (21%) 
and fourth position (20%).  

• Other mentions were BMW (15%), BYD (12%), 
Nissan (10%), and Mercedes (10%).

• These results indicate that there is tremendous 
potential for branding and awareness-building 
exercises for brands that are not known well 
enough for their electric vehicle models in 
Singapore.

Base: 250 Respondents
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Key Takeaways - 1

✓ Majority of respondents would like to own an electric vehicle

When asked if it was important to own an electric vehicle the overwhelming majority of 

respondents stated that they would like to own it. This points towards the awareness of the 

environmentally friendly credentials of the electric vehicle and the growing need to own and use 

one.

✓ Majority of respondents don’t own an electric vehicle

When respondents were asked if they owned an electric vehicle, just over one in twenty 

respondents stated that they owned an electric vehicle. In reality, only 1.3% of cars, taxis, and 

buses in Singapore can currently be termed electric vehicles.  

However, when asked five out of six participants stated that they would like to experience driving 

a family electric vehicle. 

✓ It is heartening to see that a large number of people are aware of Singapore’s 

Green Plan 2030

Three in four respondents (74%) are aware of Singapore’s Green Plan where the Singapore 

government has pledged to have 100% electric vehicles by 2040. However, a significant minority, 

one in four participants are not aware of the green plan. This points toward a need to make more 

people aware of Singapore’s Green Plan.
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Key Takeaways - 2 

✓ However, only a minority are confident of their current knowledge about the 

electric vehicle sector.

It is interesting to note that only a minority (25%) are confident in their current knowledge 

about electric vehicles. Three in four people are not confident about their current knowledge 

in this area. This also provides the government a chance to educate the public about the pros 

of using electric vehicles. 

Some of the things respondents want information on are: charging points, maintenance, 

price, safety, and insurance. These are the areas where electric vehicle companies and the 

Singapore government should concentrate on in terms of providing information. 

✓ Tesla emerges in the first place as the electric vehicle brand which comes to 
mind for respondents. 

Unsurprisingly, Tesla leads in terms of electric vehicle brand awareness among respondents 
with two in three people mentioning this brand. Tesla is also the world’s number one brand in 
terms of the electric vehicle sector. Toyota trailed behind in second place followed by Hyundai 
and Honda in third and fourth place respectively. As mentioned earlier there is tremendous 
potential for a branding and awareness campaign to be run by other brands in Singapore to 
educate the general public on their place in the electric vehicle market.

#1 Family Partner in SEA 
Connecting you to millions of families
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✓ Climate Change and its negative impacts need to be further highlighted
A concerted effort needs to be made to explain the urgency of combatting climate change
in the Singapore government. There is a need to keep educating Singaporeans about the
potential impact climate change will have on their lives, livelihood, culture and fauna, and
flora. This education can be carried out through the formal education system, and print and
electronic media. Furthermore, a number of key influencers (celebrities, sportspersons, key
government officials) for each demographic group can also be engaged on this issue.

✓ The Singapore Government’s efforts to combat climate change also need to
be highlighted

The Government of Singapore has taken a number of bold and ambitious measures to
combat climate change (the Green Plan is just one of the many pledges taken by the
Government). These efforts need to be disseminated among Singaporeans so that they are
aware of and can help on an individual basis. Once again, this can be carried out through
the education system, print and electronic media, and relevant influencers.

What Should Be Done to Encourage Use of Electric Vehicles? -1 
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✓ Countless exciting business opportunities come in with a rise in the use of
Electric vehicles.

A number of exciting business opportunities will also come in with the rise of the usage of
electric vehicles. Some of the important business opportunities have been mentioned
here. In the manufacturing industry, there will be opportunities to make electric vehicles,
manufactured their batteries and charging equipment. Other business opportunities will be
available in software development, charging infrastructure (charging stations), battery
swapping, training and development of the workforce needed to deal with the electronic
vehicle industry, retrofitting, fleet operating, and dealership and franchise opportunities.

✓ There is a need to educate and encourage the Singaporean public about the 
use of electric vehicles

One of the key ways to combat climate change is by bringing down harmful emissions from
vehicles running on fossil fuels. Electric vehicles promise to be an important component of
the climate change strategy used by the Government of Singapore. It is important to
provide information about electric vehicles i.e. price, brands, maintenance, charging
points, and insurance in order for citizens to buy these vehicles. Furthermore, it is
important to bring in electric vehicle-friendly government policies that lower prices and
make the process of buying and running electric vehicles easier.

What Should Be Done to Encourage Use of Electric Vehicles? - 2



Property of Welovesupermom

#1 Family Partner in SEA 
Connecting you to millions of families

✓ There is a need to educate the public about the healthy incentives the
government is willing to provide buyers of electric vehicles.

As part of the Government’s Green Plan 2030, the government has increased the tax
incentives that buyers will receive upon purchasing and using an electric vehicle. As a result
of both Vehicular Emissions Scheme and the Electric Vehicle Early Adoption, an electric car
owner could be provided as much as $45,000 in tax breaks. This tax incentive needs to be
made more visible to the general public so that they can buy an electric vehicle and reap its
benefits.

✓ Additional funds will be set aside by the government for EV related activities
It will set aside $30 million over the next five years for EV-related initiatives such
as measures to improve charging provision at private premises.

✓ There will be ample charging points across the country to meet their needs
The Singapore Government announced that there will be 60,000 charging points by 2030,
and residential premises will also have charging points installed. This is a more ambitious
target than the 28,000 previously set.

What Should Be Done to Encourage Use of Electric Vehicles? - 3
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Let’s Collaborate!

To find out more about how you can tap on our survey insights capabilities and leverage on our first 
party data to understand your market opportunities better, contact us at 
info@welovesupermom.com

@welovesupermom 

www.welovesupermom.com/brand
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